VOLOTEA LAUNCHES 10 NEW ROUTES AND
INCREASES FREQUENCY OF EXISTING

News / Airlines

The company has achieved a 90.1% seat load factor in the third quarter, thanks to its
strategic shift to domestic traffic. Volotea has also announced very positive operational
results, with high punctuality and client recommendation levels above 90%. Despite the
pandemic context, Volotea has shown outstanding commercial and operational results,
thanks to a domestic and flexible offer, and up to date health and safety measures, in line
with its client’s expectations.

The airline has shared today its third quarter results, highlining the following data:
- 247 routes have been operated during the period among which 56 were new.

- 2,4 million of seats have been sold, -23% versus 2019.

- Just in August, Volotea has sold 1 million seats, only -9% versus previous year.

- Load factor reached 90% for the period (-7pp versus 2019).

- Volotea has also shown strong results in its client’s indicators with a satisfaction rate of 90%
(+6.7pp versus 2019).

- 40% of Volotea’s sales were ancillary revenues (+4pp versus 2019).

"We feel enormously proud of these results, which are very positive given the current
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most challenging time for our industry. Volotea's flexibility, and its ability to offer a solid
domestic network in record time, has been key for this success, allowing us to maintain our
activity levels close to the levels of last year. Moreover, we have worked hard to provide
and guarantee the best operational integrity standards to all our customers, which is
always Volotea’s main priority. Having been rated by our clients above at 90%
recommendation level is the best reward we could think of" said Carlos Mufioz, Volotea's
Founder and CEO.

"We couldn’t be happier to share this positive news by launching today our brand-new
offer. As we did this summer, our aim is to enable our customers to better plan their winter
travel and to help them reunite with their families and friends in the upcoming holidays or
breaks. We have been working hard to offer our clients the best flight options by increasing
our frequencies and creating new connections where necessary, while maintaining the
highest standards of Health and Safety so they can travel confidently with us." said David
Gonzalez, Chief Commercial Officer of Volotea.

WHATEN

[LL BE HOME FOR DINNER _

03 NOVEMBER 2020

ARTICLE LINK:
https://to.50skyshades.com/news/airlines/volotea-launches-10-new-routes-and-increases-frequency-of-existing

© 2015-2026 50SKYSHADES.COM — Reproduction, copying, or redistribution for commercial purposes is prohibited. 2


https://to.50skyshades.com/news/airlines/volotea-launches-10-new-routes-and-increases-frequency-of-existing

